AEATIO TYNOY

«OIKOVOHIKA ANOTEAECHATA NPWOTOU TPIHRVOU 2009
He Baon Ta Aiebvn MpoTuna Xpnuatooikovouikng NMAnpopopnong (A.N.X.M.)»

Folli Follie oTo np®TO TPignvo Tou 2009:

§ BeATIOHEVEG NWANOEIG OpiAou kaTa 11%6
§ BeATiwon Tov NnwARoewv TnG Folli Follie (stand alone) kara 19%o

§ AUEnon Tou kKaBapou kEPSouc Tou OpiAou KaTa 28%6 oTa 25 EKATOHHUPIA EUP®

AORva, 28 Mdiou 2009. H Folli Follie avakolvwvel Ta AnoTEAEOPATA MPWTOU TPIPRvou 2009

emdeIkvUOVTAC yia AANO €va Tpiunvo duvapn Kai anoTEAECUATIKOTNTA.

O k. TlwpTtlnc KouTtooAiouTooc, AvTinposdpoc Tng Folli Follie kai Mpoedpoc Twv EAANVIK®V
KataotnuaTtwv AgopoloynTwv Eidwv (KAE) kal NG Elmec Sport dnAwoe oXeTIKA: «Ol OIKOVOUIKEC
€MOOCEIC TOU OMIAOU pac anodeikvuouv OTI yia aAAo €va Tpiunvo kaTtapepapse va avrtiotaboUpe
otnv enidsivwon Kal Tn PETAaBANTOTNTA €vOC PEUCTOU EMIXEIPNOIAKOU MEPIBAAAOVTOC XApn OTIC
OIEUPUPEVEC EMIXEIPNMATIKEC YPAWMEC MAC, TN YEWYPAPIKN 100pponia Twv £00dWV HAC Kal TN
duvapn Twv brands pag. ZToxol pag yia 1o 2009 gival n ouveXIon TwV NPoonabeinv yia EAiPETEC
EMNIXEIPNOIAKEC €MOOTEIC, N OIATAPNON TNEG AuoTnPnG diaxeipiong Twv danavwv Kal Tautoxpova n

eMOIWEN TNG ENEKTATIKAG HAG NONITIKNG OE AYOPEC OTPATNYIKNG ONUATIAC.

Ma tnv nepiodo 1 Iavouapiou 2009 £wc 31 MapTiou 2009 o ‘'ONIAOC NAPOUCIACE, OE EVOMOINUEVN
Baon, KUKAO epyaciwv € 210,9 ekat. €vavT € 189,3ekat. yia Tnv idia nepiodo Tou 2008, dnAadn
au&non kata 11,4%. Ta kEPON NPo POpwvV, TOKWV Kal anooBegswv (EBITDA) nTav auénuéva kata

7,8% kal aviAbav oTa € 46,6 €kat. ano € 43,3 kar.

Ta kEPON npo Popwv diapoppwlnkav ota € 33,9 ekat. 0 OxXEON WE € 28,5 €kat. yia Tnv idia
nepiodo Tou 2008 (+19,3%), Ta O kabapd KEPDN WETA POpwv OTa € 26,7 ekat. ano € 22,1 ekar.,

onueiwvovTac avénon kata 21,0%.



Ta evonoinuéva KEPON META (POPWV Kal HETA TNV apaipeon TwV OIKAIWMATWV HEIOWNQIac
dlapoppwnkav os € 24,9 ekat. ano € 19,4 gkaT. To 2008 (+28,5%).

Ta képdn ava petoxn avnABav ota € 0,76 €vavTi € 0,59 1o 2008.

Ta onuAavTIKOTEPA OTOIXEIa TWV ANOTEAECHATWV TNG Folli Follie

Ma Adyouc ouykpioldoTnTag €av n evonoinon Twv KAE €ixe yivel ye mn peEBodo kabaprc B€onc*, o
‘'Ouihoc Folli Follie 6a napouciale yia Tnv nepiodo 1 Iavouapiou 2009 £wg 31 MapTiou 2009, KUKAO
epyaoiwv € 91,1 ekat. évavtl € 76,9 €kaT. KATa Tnv avrioToixn nepiodo Tou 2008, napouacialovTag
av&non kata 18,5.

Ta kEpdN Npo Popwv, TOKwV Kal anooBécswv (EBITDA) ATav auénuéva katd 11,2% kai aviAbav
oTa € 31,7 ekart. ano € 28,5 ekar.

Kafapa képdn ava yewypa@ikn nepioxn Folli Follie (stand alone):

AvallovTac PEUOVWHEVA TN YEWYPAPIKN) KATAvourn Twv nwAnoswv Tng Folli Follie oTto npwTo
Tpipnvo Tou 2009 n Ianwvia onpeiwoe To 15% Twv CUVOAIKGWV NWANCEWV, N unoAoinn Acia
KATEYpawe T0 54%, n Eupwnn kaTéypaye To 16% kai ol NwAnoei¢ oTa Duty Free agpodpopinv Kal
AEPOMNOPIKWV YPAMH®WY TO 15%.

AvalUovTac TIC NWANCEIC ava nepioxn N Acia onueiwoe nwAnosic € 51,0 skat. avti yia € 41,4
€KaT. (+23,2%), n Ianwvia onueinoe € 12,2 ekat. NwANoeIg avTi yia € 11,7 ekat. (+4,3%) n
Eupwnn onueiwos € 13,8 ekat. avti yia € 12,6 ekat. nwAnoeig (+9,5%) kai o kKAGdog Tou
Ta&I0IWTIKOU ToupiopoU onueinoe €14,1 €kaT. nwAnoesi avTi yia € 11,3 ekat. (+24,8%), o€

oUYKpION WE TO TO NPWTO TPiNvo Tou 2009.

* Baoel TNC PeBAOOU Twv KoIvwv JeToXwv Twv KAE (evonoinon Opikou KAE kata 56,8%)



NwARCEIC ava KaTnyopia npoiovTog:

SUPPWVA YE TNV KATavoun Twv NwANCEwV KATd €i00C¢, Ta KOOUAKATA avTinpoownsUouv To 58%

TwV NWANCEWY, Ta poAdyla To 35% kai Ta unoloina agsooudp To 7%.

>Tov 'OpiIlo Folli Follie aviikouv Ta brands Folli Follie kai Links of London nou dnuioupyouv,
napayouv kai 8IabETouv dIEBVC ENWVUPA KOOWUNUATd, poAdyid, aéeooudp Kal €idn dwpwv, EVR O
'OpIAOC avTInPoowneUsl AnokAEIOTIKA o EAAGDA Kal OPIOPEVEC XWPEC TOU €EWTEPIKOU MIa CEIpa

HeyAAwv enwvUpwy brands énwg Ta Coach, Converse, Patrizia Pepe, Harley Davidson K.d.

O 'Opiloc Folli Follie €xel Tov apeco €heyxo dlavounc Twv npoiovtwv Folli Follie kai Links of
London, ev® dpacTnpIonoIEiTal 0TO XWPO TNEG ANIAVIKAG Kal XovOpIKNG NwAnong Je 0Aa Ta unodloina
brands nou avTinpoownevel kai dIaBETel. EminAéov, o 'OINOC dlaxelpileTal XwPouc AIAVIKAG
nwAnong o6nwc Ta Factory Outlets kal Ta Attica, evaw KATEXEl KIa NMOAU 10XUpN Napouadia oTo Xwpo
Tou travel retail oTnv EA\Gda péow Twv Kataotnuatwv AgopoloynTwv Eidwv (KAE), Ta onoia
O1aB£TOoUV Ta anokAEIOTIKG OIKAIWUATA YId NWANCEIC APOPOAOYATWV EI0WV £WC TO £TOC 2048.

‘'OpiAog Folli Follie (oAIkn evonoinon Tou opiAou KAE)

in EUR mn Q1 2009 Q1 2008 % change
Sales 210,9 189,9 11,4%
EBITDA 46,6 43,3 7,6%
Gross Margin 50,4% 51,2%

EBT 33,9 28,5 19,3%

Net Profit 24,9 19,4 28,4%

'OpiAog Folli Follie ge Tn H€B0d0 kabapng O€ong
(YEWYPAPIKI KATAVOHT TWV NWANCEWV)

FY 2008 FY 2007 % change
in EUR mn
Asia 51,0 41,4 23,2%
Japan 12,2 11,7 4,3%
Europe 13,8 12,6 9,5%
Travel Retail 14,1 11,3 24,8%
#



