AEATIO TYNOY

«OIKOVOHIKAG ANOTEAECHATA NPWTOU TPIHRvou 2010
He Baon Ta Aigévn NMpoTuna XpnuaTtooikovopikng MAnpo@opnong (A.M.X.M.)»

Folli Follie oTo npwTo Tpipnvo Tou 2010:

»  BeATIOMEVEG NWANROCEIG OpiAou kaTta 9%
» BeATioon Twv nwAnosewv TnG Folli Follie (stand alone) kara 13%
= AUEnon Tou kaBapou kEpdoug Tou OpiAou kaTa 4% oTa 26 EKATOHHUPIA EUPW

ABnva, 27 Mdiou 2010. H Folli Follie avakoivovel Ta anoTeAéopata npwTou Tpipnvou 2010,
napouoialovrtac ONUAvTIKEG auénTikEC anodOOE€IC yid akOPn €va Tpiunvo, napd TIC OUCHEVEIC
XPNHATOOIKOVOUIKEC GUVONKEG OTO XWPO NMou dpacTnpIOnOIETAl O€ TOMIKO €Ninedo.

O k. T{wpTtlnc KouTtooAioUTooc, AvTinpoedpoc Tng Folli Follie kai Mpoedpoc Twv EAMNVIKV
Kataotnuatwv AgopoloynTtwv Eidwv (KAE) kai Tng Elmec Sport dnAwoe oxeTika: «H xpovid
Eekivnoe BeTIKA TOOO AOYW TNG JIEUPUVONG TWV MNPOIOVTWV Nou avrnkouv otov ‘Opiho 600 Kal TG
YEWYPAPIKAC KATAVOUNG TwV €00dwV TNG. KaTta Tnv idia nepiodo, n apvnTiki dnuooioTnTa anod Ta
Méoa og Toniko €ninedo NPokAAeos aBeBalOTNTa kai avnouyia yia Tnv anodoon Tou OpiAou.

AvaTpEnovrac Tnv apvnTikn d1a0gon KaTopdOWOoae va evioXUOOUPE TNV €IKOvVA Pac, au&avovTac To
MEPIOIO Pacg oTnv ayopd, npoosAkUovTac vea Oiebvolc gnung brands kar au&avovrag 1o brand
portfolio Tou Opihou, enevdlovTac ortn Olelpuvon Kal Avavewon TwWV ONUEIwV NwAnong Tou
Opilou naykoopiwe. Zkondg Pag €ival oToug ENOHEVOUC UNVEG VA OUVEXIOOUME TNV avanTuén Tou
Opilou Kal va npayuaTtonoioouPE TOUG OTPATNYIKOUG OTOXOUC Nou £xoupe B€oel yia Ta brands

gacg, d1IaTnPWVTAc TauToxXpova XaunAd Ta kéoTn diaxeipionc.»

Ma Tnv nepiodo 1 Iavouapiou 2010 £wc 31 MapTiou 2010 o ‘OPINOG NApoUGiace, G€ EVOMOINMEVN
Baon, kUkAo epyaciwv € 229,4 ekat. évavtl € 210,9 ekart. yia Tnv idia nepiodo Tou 2009, dnAadn
av&non kaTa 8,8%. Ta kepdn Npo Ppopwv, TOKwV kal anooBeccwv (EBITDA) ATav au&nuéva karta

16,5% kai avnABav oTa € 54,3 ekat. ano € 46,6 kar.



Ta kEpdN npo Popwv diapopPpwenkav ota € 37,6 ekaT. oc oxéon e € 34,0 ekat. yia Tnv idia
nepiodo Tou 2009 (+10,7%), Ta O kabapa KEPON HETA POpwV oTa € 29,7 ekaT. ano € 26,7 &kar.,

onuelwvovTag avénon karta 11,2%.

Ta evonoinuéva kEPON META (POPWV Kal WETA TNV apaipeon TwV OIKAIWHATWV HEIOWNPIAg

dlapoppwbnkav o€ € 25,9 ekat. anod € 24,9 ekat. To 2009 (+4,0%).

Ta képdn ava petoxn avnAbav ota € 0,79 évavTi € 0,76 To 2009.

Ta onpavTikOTEPA oToIXEia Twv anoTeAeopuaTtwv TnG Folli Follie

Ma AOyoug ouykpIoIOTNTAG €av n evonoinon Twv KAE €ixe yivel ge Tn pEBodo kabapnc Bonc*, o
'Ouhoc Folli Follie 6a napouaiale yia Tnv nepiodo 1 Iavouapiou 2010 £éwg 31 MapTiou 2010, kUkAO
epyaoiov € 102,8 ekart. €vavri € 91,1 ekaT. katd Tnv avriotolxn nepiodo Tou 2009,
napouaialovrag avénon kata 12,9%.

Ta kEpdn Npo Popwv, TOKWV kal anooBéoswv (EBITDA) nTav auénuéva katda 10,7% kai avibav

ora € 35,1 ekat. and € 31,7 skar.

KaBapa képdn ava yewypa@ikn nepioxn Folli Follie (stand alone):

AvaAUovTag PEPOVWHEVA TN YEWYPAPIKN kaTavoun Twv nwAnoswv Tng Folli Follie oTto npwto
Tpipnvo Tou 2010 n Ianwvia onueiwoe To 12% Twv OUVOAKWV NwANCEwv, n unoloinn Acia
KaTéypaye 1o 59%, n Eupwnn kateypawe 1o 13% kai ol nwAnoeic ota Duty Free agpodpopiwv Kai
AEPONopIKWV YPAUH®WV TO 16%.

AvaAuovTag TIC NwANoeIC ava nepioxr N Acia onueiwoe nwAnoeic € 61,2 ekat. avti yia € 51,0
ekat. (+20,0%), n Ianwvia onueiwoe € 12,3 ekat. nwAnoeic avti yia € 12,2 ekat. (+1,0%) n
Eupwnn onueinoe € 13,3 ekar. avti yia € 13,8 ekat. nwAnoeig (-4%) kar o kAadog Tou
Ta&I0IWTIKOU TOoupIopoU onueiwoes €16,0 exat. avTi yia € 14,1 ekat. (+13%), o€ ouykpIon HE TO
nNpwTO TPiKNvo Tou 2009.

* Baoel TNC HEBOOOU TWV KOIVWV HETOXWV TwV KAE (evonoinon Opilou KAE kaTtd 56,8%)
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NwAROCEIC ava KaTnyopia NnPoiovTogc:

ZUM@WVA WE TNV KATAVOMN TWV NWANCEWV KATd €id0¢, T KOOWAKATA avTinpoowneuouv To 59%

TwV NWANCEWYV, Ta poAdyla To 34% kai Ta undhoina afsooudp 10 7%.

‘'OpiAog Folli Follie (oAikn) evonoinon Tou opiAou KAE)

in EUR mn Q1 2010 Q1 20009 % change
Sales 229,4 210,9 8,8%
EBITDA 54,3 46,6 16,5%
Gross Margin 51,0% 50,4%

EBT 37,6 34,0 10,6%

Net Profit 25,9 24,9 4,0%

‘'OpiAog Folli Follie pe Tn p€60do kabapng 6€ong
(YEQYPAPIKN KATAVOHI TOV NWANCEWV)

Q1 2010 Q1 2009 % change
in EUR mn
Asia 61,2 51,0 20,0%
Japan 12,3 12,2 1,0%
Europe 13,3 13,8 (4%)
Travel Retail 16,0 14,1 13,0 %

>Tov 'OpiAo Folli Follie aviikouv Ta brands Folli Follie kai Links of London nou &nuioupyouyv,
napayouv kai dIabETouv dIEBVWC ENWVUPA KOOUNUATd, poAdyia, aéeooudp Kal £idn dwpwv, EVK O
'Opidog TnG Elmec Sport avTinpoownevel anokAsIOTIKA o€ EANGDA Kal OpIOHEVEG XWPEC TOU
€€wTePIKOU HIa ogIpd peyaAwv enwvUpwy brands onwc Ta Nike, Converse, Coach, Juicy Couture,
Samsonite, Patrizia Pepe, Harley Davidson k.d. Enmiong, Oia péoou Tng Elmec, o ‘Opihog
dlaxelpileTal dUo up-scale MOAUKATACTAMATA PE TO Ovopa attica, kabwc kar dUo outlets pe Tnv
ovopaaia Factory Outlets.

MapaAAnAa, o ‘'OpIAOC KATEXE! Mia NoAU IoXUpr nNapouaia oTo Xwpo Tou travel retail otnv EAAGOa
HEow Twv KataoTnuatwv AgopoAoyntwv Eidwv (KAE), Ta onoia dIdBETouV Ta AMOKAEIOTIKA

OIKaIwKaTa yia NWARCEIC apopoAoyRTWV EIDWV €wG TO £TOC 2048.
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