AEATIO TYNOY

«OIKOVOHIKAG ANOTEAEOHATA NP®WTOU eEapnvou 2010
He Baon Ta Aigévn NMpoTuna Xpnuartooikovopikng MAnpo@opnong (A.M.X.MN.)»

Folli Follie oTo €§aunvo Tou 2010:

»  BeATIOMHEVEG NWAROCEIG OpiAou kaTta 3%
» BeATioon Twv nwAnoewv TG Folli Follie (stand alone) kara 10%

* MTtwon Tou kadapou kEpdoug Tou OpiAou kata 30% oTa 38 eKaTOPHUPIa EUP®

ABnRva, 30 AuyouoTou 2010. H Folli Follie avakoivavel Ta anoTeAéoPaTa Tou NPWTOU £EAUVOU
2010, napd TIC akOWn MO OUCHEVEIC XPNUATOOIKOVOUIKEG OUVONKEC OTO XWPO Mou

dpaacTnplonoleiTal o€ TOMIKO €ninedo.

O k. TlwpTtlnc KouTtooAioUTooc, AvTinpoedpoc Tng Folli Follie kai Mpoedpoc Twv EAMNVIKGV
Kataotnuatwv Agopohoyntwv Eidwv (KAE) kai Tng Elmec Sport dnAwoe oXeTIKA: «MeTA TO BETIKO
Eekivnua otnv apxn TnG Xpovidc, avakoIVWVOUUE BETIKG anoTeAEOMATA TOU MPWTOU €EAUNVOU,
napa TNV NEPAITEPW EMIOEIVWON TWV XPNHATOOIKOVOUIK®MY OUVONKWV MOu MARTTOUV TNV TOMIKM
ayopd Kai TNV €KTAKTN €I0POpA NOU ENNPEACE TA OIKOVOMIKG anoTeAéopata Tou Opilou. EipaoTe
IKQvVOroINUEVO! ano Tnv MEXP!I Twpa anddoon, AauBavovTac unoywn To OUOHEVEC NEPIBAAOV Mou
AerroupyoUpe. Znueiwvetal 0Tl otov ‘OpiAo Folli Follie douAeloupe okAnpa yia va avTIJETWNIOOUKE
TIG €€NIEEIC kal va adpa&oupe TIC eukalpiec HOAIG TO ENITPEYOUV Ol GUVONKEC».

Ma Tnv nepiodo 1 Iavouapiou 2010 £wg 30 Iouviou 2010 o ‘OMINOG NAPOUCIACE, GE EVOMOINMWEVN
Baon, kUKAO gpyaciwv € 464,7 ekat. évavTl € 452,7 ekat. yia Tnv idia nepiodo Tou 2009, dnAadn)
av&non kaTa 2,7%. Ta kepdn Npo Ppopwv, TOKwV kal anooBeccwv (EBITDA) ATav auénuéva karta

1,8% kai aviNBav oTa € 103,3 ekat. ano € 101,5 exar.

Ta kEpdN npo Popwv diapopPpwlnkav ota € 64,8 ekat. oe oxéon e € 80,3 ekat. yia Tnv idia
nepiodo Tou 2009 (-19,3%), Ta dc kaBapd kEPDN HETA POpwV oTa € 43,7 €kaT. ano € 62,8 ekar.,
onuelwvovTag peiwon katd 30,4%, nou ogeiAeTal TOOO OTA EKTAKTA XPNMATOOIKOVOMIKA £E0da

000 Kal OTNV EKTAKTN €10Qopa a&iac € 6,2 skaT. Av eEalpeBei n EKTAKTN €1l0Qopda kai ol {npieg ano



Ta napdywya kai and npoiovrta ouvaAdypaTog, Ta KEPAN HETA POpwv Ba epTtavav Ta € 65,3

€KAT., O oUyKpIoN WE Ta € 62,8 ekat. kata Tnv idia nepiodo népual, onuelwvovTac avénon 4,1%.

Ta evonoinuéva kEPON META (POPWV Kal WETA TNV apaipeon TwV OIKAIWHATWV HEIOWNPIAg

dlapoppwbnkav o€ € 38,3ekat. anod € 54,7 exat. To 2009 (-30,0%).

Ta képdn ava petoxn avnAbav ota € 1,1614 évavti € 1,1614 to 2009.

Ta onpavTikOoTEPA oToIxXEia Twv anoTeAeopuaTtwv TnG Folli Follie

Ma AOyoug ouykpIoIOTNTAG €av n evonoinon Twv KAE €ixe yivel ge Tn pEBodo kabaprc Bonc*, o
'Ouihog Folli Follie 6a napouaiale yia Tnv nepiodo 1 Iavouapiou 2010 €wg 30 Iouviou 2010, KUkAO
epyaoiov € 207,5 ekat. €vavrmi € 188,1 ekar. kard Tnv avrioToixn nepiodo Tou 2009,
napouaialovrag avénon kata 10,3%.

Ta kEpdN Npo POopwv, TOKwV kal anooBecswv (EBITDA) Atav auénuéva katda 9,8% kai aviAbav

ota € 65,0 skat. ano € 59,2 skar.

KaBapa képdn ava yewypa@ikn nepioxn Folli Follie (stand alone):

AvalUovTag PEMOVWHEVA TN YEWYPAPIKN KaTavoun Twv nwAnoswv Tng Folli Follie oto npwTto
€€aunvo Tou 2010 n Ianwvia onueiwoe T0 10% Twv OUVOANIKWV NWANCEwv, n unoAoinn Acia
KaTéypawe 1o 63%, n Eupwnn katéypawe 1o 11% kai ol nwAnoeig ota Duty Free agpodpopiwv Kal

agpOnopIKwV YPauHwv To 16%.

AvalUovTag TIC NwANROEIG ava neploxn n Acia onpeinos nwAnoeig € 130,0 ekat. avTi yia € 110,0
ekat. (+18,2%), n Ianwvia onueiwoe € 20,5 ekat. nwAnoeic avti yia € 22,0 ekat. (-6,8%) n
Eupwnn onueiwoe € 23,0 ekat. avti yia € 26,0 ekat. nwAnoeig (-11,5%) kar o kAadog Tou
Ta&I0IWTIKOU TOouplopoU onpeiwoe €34,0 exat. avTi yia € 30,1 ekat. (+13%), o ouykpion PE TO

npwTo €€apnvo Tou 2009.

* Baoel TNC HEBOOOU TWV KOIVWV HETOXWV Twv KAE (evonoinan Opidou KAE katd 56,78%)



NMwAROCEIG avad kaTnyopia NnPoiovTogc:

SUPQWVA e TNV KATAVOPR TWV NWANCEWV KATA €i00¢, Ta KOOWAKATA avTinpoownelouv To 59%

TV NWANCEWYV, Ta poAdyla To 34% kal Ta undhoina a&eooudp 10 7%.

‘'OpiAog Folli Follie (oAikn) evonoinon Tou opiAou KAE)

in € million H1 2010 H1 2009 % change
Sales 464,7 452,7 2,7%
EBITDA 103,4 101,5 1,9%
Gross Margin 51,3% 52,4%

EBT 64,8 80,3 (19,3)%
Net Profit 38,3 54,7 (30,0)%

‘'OpiAog Folli Follie pe Tn p€60d0o kabapng 6€ong
(YEWYPAPIKN KATAVOHN TOV NWANCEWV)

H1 2010 H1 2009 % change
in € million
Asia 130,0 110,0 18,2%
Japan 20,5 22,0 (6,8)%
Europe 23,0 26,0 (11,5)%
Travel Retail 34,0 30,1 13,0%

>Tov 'Oupiho Folli Follie avikouv Ta brands Folli Follie kai Links of London nou dnuioupyouly,
napayouv kai dIabeTouv dIEBVWC ENWVUKA KOoUNUATd, poAdyia, a&eooudp Kal €idn dwpwy, EVW O
'‘Ouihoc TG Elmec Sport avTinpoowneUel anokAsIoTIKG o€ EANGOQ Kkal OPIOUEVEC XWPEC TOU
e€wTePIKOU HIa oeIpd Peyahwv enwvUpwy brands onwg Ta Nike, Converse, Coach, Juicy Couture,
Samsonite, Patrizia Pepe, Harley Davidson k.d. Eniong, Ola péoou TnG Elmec, o ‘Opilog
dlaxelpileTal dUo up-scale MoAukaTaoTAWATa PE TO Ovopa attica, kaBwg kar dUo outlets pe Tnv
ovopaoia Factory Outlets.

MapaAAnAa, o ‘'OpIAOG KaTEXE! Mia NoAU Ioxupn napoucia oTo xwpo Tou travel retail otnv EAAGOa
Méow Twv KataoTnuatwv AgopohoynTwv Eidwv (KAE), Ta onoia O01a0ETOUV Ta ANOKAEIOTIKA

OIKaIwKaTa yia NWARCEIC apopoAoYRTWV EIDWV €wG TO £T0C 2048.
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